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EXAMINATION FEBRUARY- MARCH 2024
BACHELOR OF COMMERCE (EXTERNAL)

(SECOND YEAR)
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[Time: As Per Schedule]

Instructions:
1. Fill up strictly the following details on your answer book
a. Name of the Examination : BACHELOR OF COMMERCE
(EXTERNAL) (SECOND YEAR)
b. Name of the Subject : MARKETING - |
c. Subject Code No : 2108002202050041 / 2108002202060004
2. Sketch neat and labelled diagram wherever necessary.
3. Figures to the right indicate full marks of the question.
4. All questions are compulsory.

[Max. Marks : 100]

Seat No:

Student’s Signature

Q.1 gsui ewecllol W ;

Answer in brief :

L ui3@Batell cautven vl
Give the definition of Marketing.

2. BRatell AR GaAeAl L€l 2L,

List down four objectives of Marketing.

3. Mo WiB(Eo1 9 B2
What is Moment Marketing ?

4 Gaulest MswL 9 ® 2
What is Product Mix ?

5. Gauleot dlQeausete(l catval 2.

Give definition of Product Mix ?
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6. wileatiRetl ol 9§ ® 2

What are the classes of buyer?

- Qotellotetl YsiRL auHasl.
Explain types of labelling.

8. RAeu wFBEol g B2

What is relationship marketing?

9. (Aeuyototl UR WAL L,

Give four bases of Segmentation.

10. Bect wBEal g ® 2
What is Digital Marketing?

Q2 ) AU Yl RUUR fgUctBA WUR 5cll URHUA UM 8

Explain the factors affecting business strategies over time.

o) HIBRoletl GEoA (Aol allr UMl 8

Explain the objectives of marketing in details.

VAL
OR
Q2 1 BRol AA¥Noe (AW SR 2002t Gelg0N UA (Aol el UHHLAL 16
Explain the Marketing Management philosophies in detail with suitable

examples.
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Q3 oflQAetl B0l vauctal gsul MM A : 16

Explain following marketing concept in brief :

L adfldef wi3Eoat,

Conversational Marketing.

2. (3@t wBRoL,
Digital Marketing

3. SalullGos HBRaL.
Inbound Marketing

4 Dot wiB(3oL.
Man Marketing.

WYL
OR

Q3 olcll Ylsse dactunoee YBaual (Qotdet? xestal. 16

Explain the new product development process in detail.

Q4 Adeflotoll 51, YsiA ua st 1AL 16

Explain the roles, types and functions of packaging.

Al
OR
Q4 oiss Wl [(Auial Acttell UBaua (Qotdar AHsAl. 16

Explain consumer buying decision making process in detail.
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Q5 rauslal WIEA WAR 5l UWRHA UM AL 16

Explain the factors affecting organizational buying.

YAl
OR

RBAgletQu WBRaotetl allelR UR WO AA Ylsala [Qotdalr dxesal. 16

Explain the factors responsible and process of relationship marketing in detail.

Q6 25 olltl vl (AlSURL Q) : 16
Write Short Notes (Any Two) :

L B2B w3t
B2B Marketing.

2. aea wi3oL
Target Marketing.

3. gal@ac Qsa.
Collegial Model.

4 QR uA AR

Warranty and Guarantee.
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